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Evri for everyone.

A photograph of a female Evri courier delivering a parcel to a smiling man at the front door of his house.

A photograph of a smiling lady in a wheelchair holding a parcel on her lap.

Social Impact Report 2024/25.

Partnering with Scope to become the most accessible delivery provider in the UK.

Evri, charity partnership with Scope.
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Forword.

Quote:

‘Together with Scope, we’re building a delivery experience that works for everyone: our colleagues, couriers, customers and clients. Every parcel, every person, every place.
Our own research shows that one in four people rely on home deliveries to maintain their independence or improve their quality of life. That’s why we set a bold ambition a year ago that we aim to become the most accessible parcel delivery company.

I’m incredibly proud of the achievements of the last year, from launching accessibility preferences to supporting Scope’s campaigns and initiatives. These steps bring us closer to our ambition.

Over the next few years and beyond, we’re dedicated to ensuring Evri better serves our communities and is an amazing place to work for all. We aim to make a positive impact on the lives of people with a condition or impairment and help create a more inclusive and equitable society.’

Martijn de Lange, CEO, Evri.
A photograph of Martijn at the launch of the Evri Scope partnership.

Page 4.

Quote:

‘Evri's dedication to becoming the UK's most accessible delivery service aligns perfectly with Scope's mission for disability equality. This partnership exemplifies the transformative impact that can be achieved when business and charity unite around a shared purpose, breaking down barriers and creating inclusive opportunities.

Our collaboration with Evri is a testament to the power of strategic partnerships. Together, we are demonstrating how accessibility and innovation can drive lasting change, making the world a fairer place for disabled people.

Evri's commitment to accessibility shines through in this partnership. By working together, we are showing how businesses and charities can create lasting change when they share the same values, inspiring more organisations to follow our lead.

Mark Hodgkinson
CEO, Scope.

A photograph of Mark presenting at Evri's 50th Anniversary Gala.
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Introduction.

In 2024 Evri celebrated 50 years of delivering. At a special gala evening to mark the occasion, we made a bold statement of intent: to be the UK’s most accessible delivery provider. 

We are on track to become the UK’s premier parcel delivery company for businesses and consumers. We currently deliver around 900 million parcels a year and estimate that 1 in 4 deliveries are made to disabled customers. 

We are here for anyone who wants to send, receive or return a parcel. It’s our mission: every parcel, every person, every place. 
We can – and will – do better, which is why we’re working closely with Scope’s experts to help us gain unique insights and understanding of accessibility.

This report marks the first anniversary of the three-year partnership between Evri and Scope.


A photograph of a male Evri courier delivering a parcel to a lady in a wheelchair.

A photograph of an elderly couple smiling and standing in the doorway of their home.
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Facts and figures:

On a mission to become the most accessible parcel delivery company.
1 in 4 deliveries are made to disabled customers.
90,000 people have set their accessibility preferences.
£160,494 raised for Scope in year one.
500,000 (approx) AccessiBe users per month.
£70,000 was given to Scope in exchange for support on research, training and other projects whilst £90,494 was fundraised from large scale events such as Evri’s 50th celebration alongside London Marathon, Great North Run and other colleague fundraising activities including painting plant pots, climbing mountains and holding bake sales to fundraise for Scope.
Scope’s costs reduced via in-Kind support.
3-year partnership with disability equality charity Scope.

Quote: 
‘Over the next few years and beyond, we’re dedicated to ensuring Evri better serves our communities and is an amazing place to work for all. 
We aim to make a positive impact on the lives of people with a condition or impairment and help create a more inclusive and equitable society.’
Martijn de Lange, CEO, Evri.

Quote:  
‘Evri's commitment to accessibility shines through in this partnership. 
By working together, we are showing how businesses and charities can create lasting change when they share the same values, inspiring more organisations to follow our lead’.
Mark Hodgkinson, CEO, Scope.
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Vision.

We want to ensure disabled people have an opportunity to grow, develop lifelong skills and build confidence. We also strive to challenge negative misconceptions around disability. Our vision is to deliver a better and equal future for disabled people. 
It has been a successful 12 months and there’s more to come. Over the next two years we will continue to support disabled customers, colleagues and the wider community as one of Scope’s main strategic partners. 
Together we can create Evri for everyone.

A photograph of a smiling male Evri courier holding a parcel.
A photograph of a man in a wheelchair smiling and having a video call with a friend.

Quote:
‘Together we can create Evri for everyone’.
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Objectives.

A purpose-driven approach.

We have defined a strategic focus to deliver real social impact and purpose-driven business change. Utilising the scale, flexibility and strength of our people and network, our streamlined strategy focuses on where we can make the biggest differences. 

Ambition to achieve.

We want to:

· Be the UK’s most accessible parcel delivery company.
· Drive positive social change, enhance accessibility services and challenge the disability price tag.
· Transform colleague and courier experiences through training.
· Work towards closing the disability employment gap so we can give back in our communities.

Commitment to action

We will:

· Raise awareness and deliver training for our communities of colleagues and couriers.
· Provide financial support via corporate donations, fundraising events, payroll giving and match funding.
· Use our network for good, including free deliveries, skills sharing, volunteering days and employment opportunities.
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Choosing the perfect partner.

Finding a charity partner that aligned with our accessibility goals was a six-month journey. After reviewing data from internal and external sources, we concluded that to become truly accessible, we needed expert insight and guidance. 
As our previous charity partnership drew to a close, we crafted clear business objectives around accessibility and identified Scope as the ideal collaborator – ambitious, long-term and one we can be proud of.

Quote:
‘We identified Scope as the ideal collaborator’.
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Launching the partnership.

We officially launched in October 2024 at Evri’s 50th gala dinner. As well as giving us a chance to reflect on our past, it was a perfect moment to make a major statement of intent for our future. 

From that first month, our partnership with Scope has been woven into many touchpoints:
· Evri.com’s homepage and a new dedicated accessibility page.
· A page on Scope’s website to reflect the partnership.
· Screens on our print-in-store ParcelShop devices.
· Doorstep delivery preferences.
· ParcelShop information packs.
· An accessibility widget on our website.
· Client communications.
· On-site colleague screens.
· Desktop backgrounds.
· Intranet pages.
· Extensive media coverage.

A photograph of a smiling man with Down's syndrome.
A photograph of a Scope customer service advisor on a call and smiling.
A photograph of a meeting between a lady from Evri and a lady from Scope.
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Year one achievements: 12 months of giving.

In terms of fundraising, we surpassed our initial £125,000 commitment, and at the end of year one, we’re delighted to reveal our grand total is £160,494. 

£70,000 was given to Scope in exchange for support on research, training and other projects, whilst £90,494 was fundraised from large-scale events, such as Evri’s 50th celebration, alongside the London Marathon, Great North Run and other colleague fundraising activities, including painting plant pots, climbing mountains and holding bake sales to fundraise for Scope.

We presented a charity auction and other fundraising activities at our client and supplier golf day and dinner event in October 2025.

Highlighting that this is a genuinely two-way partnership, we were proud to support Scope’s annual Christmas carol concert and the incredible Scope Awards.
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In September and October 2025, we supported Scope’s stock-donation campaign with deliveries funded by Evri. Consumers were able to donate items to Scope via Evri’s network for free. 
This was an important trial to understand if donating items by post was another route for Scope to receive high-quality items to sell in their shops. Alongside the bags and boxes of donations Evri dropped off at Scope shops, likely worth thousands of pounds in funds for Scope, the campaign also had great success with media coverage bringing attention to the charity. The campaign also had the additional benefit of introducing new options for the public to get rid of unwanted items at any of Evri’s 10,000+ ParcelShops or Lockers, hopefully reducing the amount of waste going to landfill and making it more accessible for consumers to donate items to charity. 
There was no cost to Scope – Evri funded the full cost of delivery and this is not included in the fundraising total.

Evri’s Charity Champions are driving grassroots fundraising. We have sourced charity pots for our sites and recruited colleagues to run in fundraising events such as the London Marathon and the Great North Run.

We are working with Scope’s retail teams to bring their operational costs down through more efficient transport, donations of IT equipment, discounted packaging, advice on operational efficiency, and offering preferential rates on domestic deliveries and fulfilment. This frees up funds to support more disabled people. 
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The plan is to support Scope in year two by giving more time, ensuring we make the most of our established volunteering scheme.

Increasing awareness.

We are using our far-reaching channels to increase awareness of Scope, particularly by connecting them to a number of our top clients.

We have:
· Helped spread the word by supporting Scope’s campaigns, including Disability Pride Month.
· Created collaborative social content in partnership with Scope to increase reach.
· Presented alongside Scope at Elevate’s national conference in March 2025.

We are also driving awareness through Scope’s brand on our electric fleet, ParcelShop device screens and internal desktop backgrounds, and we’re exploring further opportunities.

Quote: ‘Grand total of £160,494 raised for Scope’.
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Listening and learning:

We launched a quarterly listening session, the Evri Body Collective, to gain a deeper understanding from people with lived-experience of disability. This involved partnering 
with disability advocates Lucy Edwards and Nic Hamilton for community feedback.

Working with Scope, we conducted a baseline survey to better understand the needs of our colleagues and the challenges they may face. 

In collaboration with the Research Institute for Disabled Consumers and others, we have committed to a research project for 2026, looking at the future of parcel delivery. 
Evri has always invested in technology and innovation, and exciting concepts we’ll be exploring include the use of AI-powered delivery robots and self-serve smart lockers.

Quote:
‘This involved partnering with disability advocates Lucy Edwards and Nic Hamilton for community feedback’.

A photograph of Nic Hamilton.
A photograph of Lucy Edwards.
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Accessibility for customers:

Customers can set doorstep accessibility preferences via our app and website, giving them even more control over their deliveries. Options include requesting more time to get to the door and asking the courier to ring the doorbell instead of knocking. More than 90,000 customers have already set their preferences and we expect that number to rise.

We have also:
· Integrated the AccessiBe widget, which has an average of around 500,000 users per month, and offers a number of profiles which automatically make suggested adjustments, such as a seizure safe profile to pause all animation, a vision impaired profile to enhance visuals, adjust contrast and colour, and an ADHD friendly profile to enhance focus and reduce distractions.
· Kicked off a full digital accessibility audit with AbilityNet and implemented a training programme for our developers.
· Launched accessibility guidance for our network of more than 10,000 ParcelShops.

We will unveil brand-wide accessibility updates later this year, including a new colour palette designed to boost colour contrast.

Quote: ‘90,000 customers have set their preferences on our app or website’.

An image of a mobile phone screen with several accessibility options for an Evri customer to choose from for their delivery.

An image of a computer screen with several accessibility options for viewing the Evri website.


Page 16

Accessibility for our people.

We have reviewed our policies to ensure best practice and will reflect further on results from our colleague accessibility survey. In the first instance we have started to roll out accessibility training for colleagues, and we’re implementing new ways of working, such as larger font sizes as standard and shorter meeting times.
Since launching the Scope partnership, the Inclusive Employers Standard has awarded us silver status. Evri is also registered as Disability Confident Committed (Level 1) by the Government's Disability Confident scheme. DCS032872.
We have established a monthly Accessibility Steering Committee to ensure progress to the next level continues.

Quote:
‘Since launching the Scope partnership, the Inclusive Employers Standard has awarded us silver status’.

A photograph of a smiling Evri courier.
A photograph of the ParcelShop accessibility guide.
A photograph of a smiling Evri employee sorting parcels.
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Looking forward to year two.

We are delighted with what we’ve achieved in a short space of time, but there’s much more to come as we continue on the journey to make Evri accessible for everyone.

We’ll build on our progress in year two with some newly defined themes:

Giving in pounds and in person:
· A number of fundraising events including charity auctions and a calendar of fundraising events.
· Volunteering and income generation through campaigns and Scope shops becoming ParcelShops.
· Commercial opportunities to support Scope, such as Scope Awards.

Breaking barriers through training:
· Specific training programmes including recruitment-specific training.
· Implement further changes following a policy review.
· ‘Train the trainer’ – a roll out of accessibility training.
· Launch a workplace opportunities programme our service, improving inclusion as an employer and committing to research with additional organisations.

A photograph of Evri depot workers in training.
A photograph of Evri head office employees receiving training.
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Unlocking insight for lasting impact:
· Using Scope’s research panel to understand and improve.

Raising awareness to create advocacy:
· Sponsorship of Scope events, support of key moments such as Scope Awards, Disability Pride Month and joint marketing campaigns, using our channels to amplify Scope’s messages.
· Educating our courier network, offering accessibility tips and ensuring they act on customer accessibility preferences.


A bright future

Over the past 12 months, Evri and Scope have laid the foundation to create a truly accessible delivery network – raising £160,494, engaging more than 90,000 customers in personalised accessibility preferences, and equipping our people with the insights and tools they need to serve everyone. 
As we step into year two, our focus sharpens on transforming these achievements into lasting change: scaling training, deepening research and expanding accessible services across our entire network.
Because when every parcel, every person, every place are truly united, we all move forward together.
Join us on the next leg of the journey at evri.com/accessibility and discover how Evri is delivering on its aims.

A photograph of an Evri employee.
A photograph of a smiling elderly man receiving a parcel from a female Evri courier.
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