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Foreword

This year has been one of transformation for Evri.
As we welcomed new colleagues from DHL eCommerce UK and  
Coll-8 into the newly expanded Evri Group, we continued to focus on what matters most: delivering for customers while creating positive change for people and communities across the UK and Ireland.
Growth brings opportunity and responsibility in equal measure. As our business continues to evolve, so too does our ambition to ensure everyone can access our services with confidence and independence.
Over the last year, we've continued to remove barriers, embed accessibility into the way we work and invest in practical 
improvements that make a meaningful difference for customers, couriers and colleagues alike. Growth brings 
opportunity and responsibility in equal measure.
From expanding accessibility preferences across our network to improving digital experiences, supporting disability inclusion within our workforce and deepening our partnership with Scope, we're proud of the progress we've made. But we know there is still more to do.
This report highlights the collective effort of thousands of colleagues, couriers, partners and customers who have helped us move closer to our vision of becoming the UK's most accessible parcel delivery company.

Martijn de Lange,  
CEO of Evri Group















Page 4

We're incredibly grateful for Evri's continued support and to every colleague, customer and supporter who has helped raise more than £250,000 for Scope.
Together, they have funded almost 17,000 calls to our helpline, helping disabled people and their families get free, practical and accessible advice when they need it most.
Their support has also made it easier and more accessible for many people to donate pre-loved items to Scope's shops through Evri's network of parcel shops and lockers.
We're incredibly grateful for Evri's continued support and to 
every colleague.
It's a powerful example of what we can achieve by coming together to remove barriers and create an equal future with disabled people.

Amanda Mitchell
Director of Fundraising at disability equality charity Scope
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Introduction

2025/26 marked a transformational year for Evri. The formation of the wider Evri Group, following the integration of DHL  eCommerce UK and the acquisition of Coll-8 and CBC, strengthened our position as the UK's premier parcel delivery company while creating new opportunities to scale our social impact ambitions.
As we've grown, our commitment to accessibility has grown  
with us.
As we've grown, our commitment to accessibility has grown with us and we plan to take what we’ve learned and apply insights and initiatives across the wider Evri Group.
Our partnership with Scope continues to play a pivotal role in helping us understand, address and remove barriers experienced by disabled customers, couriers and colleagues. Together, we're working towards a simple ambition: making parcel delivery more accessible, inclusive and convenient for everyone. Over the last year we've focused on delivering impact through investment, innovation and collaboration, ensuring accessibility is embedded in the services we provide and the culture we create.
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On a mission to become the most accessible parcel delivery company

Partnership impact
£256,570.25 raised for Scope to date.
Scope Awards headline sponsor for the second year running
Refreshed accessibility features across our ParcelShop and locker network.
Customer accessibility 200,000 accessibility preferences set -  
more than doubled in the last year.
500,000 (approx) AccessiBe users per month.

Community impact
Hundreds of colleagues supporting fundraising events and 
volunteering initiatives.
First ever parcel locker installed at a Scope charity shop
Introduced a free post donation scheme.
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Vision and objectives

Vision
Our vision remains clear: to become the UK's most accessible parcel delivery company. We believe accessibility benefits everyone. By designing services that work for disabled people, we create better experiences for all customers, colleagues and couriers.
Over the last year, we've continued to build accessibility into products, services, systems and decision-making processes 
across the business.
By designing services that work for disabled people, we create better experiences for all

Objectives
Giving in pounds and in person 
Breaking barriers through training 
Unlocking insight for lasting impact 
Raising awareness to create advocacy 
Supporting Scope retail to drive profit

Following a successful first year, our partnership with Scope 
continued to gain momentum achieving a milestone total of £256,570.25 across the first two years.As headline sponsor of the Scope Awards for the second consecutive year, we celebrated the achievements of individuals and organisations helping to drive disability equality across the UK.
Throughout the year, fundraising events brought colleagues together while helping to generate vital support for Scope's work.
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Year 2 achievements

Raising funds and awareness
James Cameron, who works in the Delivery team at Evri Enfield Depot, volunteered alongside colleagues Isabela Lacek and Glen Johnson to support the 2026 Scope Awards. For James, the experience was about more than volunteering, it was about being part of Scope’s bigger mission. He said: Seeing first-hand the impact of the awards and hearing the stories being celebrated left a lasting impression, reinforcing the importance of creating opportunities and championing inclusion.
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Supporting Scope’s retail network

In a milestone moment for both organisations, the first Evri parcel locker was installed at a Scope charity shop.
The initiative demonstrated how innovative partnerships can create new opportunities for customers while supporting charitable fundraising and community presence.
Alongside this, stock donation campaigns helped provide valuable goods for Scope stores, including donations from clients and partners.

Stock donation campaigns helped provide valuable goods for Scope stores. We would like to thank our generous client, Cartridge People, for donating nine pallets of Christmas lights to support Scope’s retail network. We were delighted to make the connection between one of our retail partners and using our logistics network to help move the stock from retailer warehouse to the charity. We would also like to thank the Scope social media content creators we have worked with as part of our partnership.
The first Evri parcel locker was installed at a Scope charity shop
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Taking on challenges together
Hundreds of colleagues, couriers, family members and supporters came together to participate in fundraising events including:
London Marathon
Great North Run
Annual Charity 
Golf Day

These activities raised vital funds while helping colleagues build stronger connections with the purpose behind our partnership.
Corporate Communications Lead, Sarah Fox and colleagues in our Change team, Stephanie Wells and Clare Higginson, all used their paid volunteer day to volunteer as part of Scope’s London Marathon Cheer Squad. 

Sarah said: Being part of the Scope cheer squad at the London Marathon was such a brilliant experience. It felt amazing to encourage runners when they were really pushing themselves and there was such a sense of togetherness.”
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Six colleagues from across Evri Group – Laura Hutt, Kalina Latto, Connor Reynolds, Nicola Williams, Junior Solomons and Trevor Gunning - ran the London Marathon this year, representing Scope and Evri and raising almost £13,000 for Scope.
Connor Reynolds – Van Network Planner said: When the opportunity came along to apply for this, to raise money for Scope who do such great work for disabled people, I thought I had to go for it.” 
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Creating a more accessible delivery experience
This year saw significant progress in helping customers personalise their delivery experience.
More than 200,000 accessibility preferences have now been set by customers, representing more than double the number recorded a year earlier.
Almost two-thirds of respondents (62%) identified not having enough time to get to the door as a main delivery challenge, highlighting the importance of this accessibility preference.
For 94% of respondents, delivery directly to their home was a preferred option - underlining the importance of making doorstep delivery accessible.
Scope’s Lived Experience Research Panel*

*Scope’s Lived Experience Research Panel, survey conducted July 2026. 405 eligible disabled households were included in the analysis, with 400 completing the main survey. Bases vary by question.
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By enabling customers to share information about their access requirements and preferences, we're helping make deliveries simpler, safer and more convenient.
Accessibility has increasingly been considered from the earliest stages of service design and development.

Key improvements included:
Continued use and optimisation of AccessiBe technology
Around 500,000 users engaging with accessibility tools each month
Improvements to the ParcelShop and Locker location finder
Enhanced customer journeys informed by accessibility research

With 35% of respondents unsure whether they had an Evri ParcelShop or locker locally, the research highlighted an opportunity to make collection options more visible.
Scope’s Lived Experience Research Panel
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Using our voice for change
Beyond operational improvements, we continued to raise awareness of accessibility issues through media engagement and public communications.
During the year we shared practical advice encouraging customers who might benefit from accessibility preferences to register and make use of the service.
We also marked Disability Pride Month through colleague engagement activities, awareness campaigns and educational 
content.
Our courier Jamie shared his experience on how he’s overcome the challenges of autism, which generated an incredible response from colleagues, sharing their own experiences and support.
"I think disability is quite misrepresented, people often think of how they need to treat you differently. I am proud that I am different not solely because I'm autistic. I think the job is helping me overcome day to day interactions and the team at the delivery unit don't treat me differently, I’m comfortable there.
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For our people
Creating a more accessible parcel company starts with creating a more inclusive workplace.
Over the last year we continued to strengthen our policies, processes and support systems to help colleagues perform  at their best. 

Accessibility improvements include:
Enhanced accessibility settings and larger font options  
within IT systems
Continued support and awareness initiatives
Accessibility considerations incorporated into workplace changes
This year we introduced updated recruitment guidance and strengthened policies to improve accessibility throughout the hiring process. The aim is to ensure talented people can engage with opportunities at Evri without unnecessary barriers.
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Year 3 plans
The progress we've made demonstrates what can be achieved when accessibility becomes a shared responsibility.
In 2026/27 we will focus on building on this momentum through a series of ambitious new initiatives.
Grow fundraising impact 
Colleague lottery launch
Increased match-funding participation
New fundraising targets

Make accessibility more visible 
Roll-out of branded accessibility locker initiatives
Expansion of accessibility features across services
Greater awareness campaigns for customer preferences
Expand circular economy projects 
Roll-out of purple wheelie bin initiative
Increased colleague participation
New recycling and donation opportunities

Continue listening and learning 
Further accessibility research
Deeper customer insight
Enhanced colleague engagement

Scale impact across the Evri Group 
Share best practice across DHL eCommerce UK,  

Coll-8 and wider Group operations
Build accessibility into future services from the outset

Among respondents who rated Evri’s delivery accessibility, 92% described it as fully or partly accessible - providing a clear benchmark for further work.

Scope’s Lived Experience Research Panel
Evri. 
Registered Office: Capitol House, 1 Capitol Close, Morley, Leeds, West Yorkshire, United Kingdom, LS27 0WH.

Registered in England and Wales.
Company number: 03900782.
